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CUSTOMER 
The FedEx St. Jude Classic is a PGA TOUR tournament 
held annually in Memphis, TN. The tournament’s 
sole-beneficiary is St. Jude Children’s Research  
Hospital, whose mission is to advance cures and means 
of prevention for pediatric diseases. Families never  
receive a bill from St. Jude for treatment, travel,  
housing or food. 

PROBLEM 
When the event team began planning last year’s  
tournament, they wanted a better way to quantify 
sponsor ticket usage. For instance, what days and 
times they attended and an audit of the sponsor  
tickets purchased and redeemed. 

In previous years, hand-held clickers and wristbands 
were used to count and control sponsor attendance, 
but this method did not provide the detailed  
information needed to accurately track and document 
the venue head count—impacting food / beverages 
costs and overall venue support. 

There were a number of technology-related challenges. 
First, the value from the technology had to be realized 
over the five days of the tournament, requiring a  
mission critical, robust system. Additionally, the  
people operating the devices were all volunteers, 
having little or no familiarity with handheld computers 
and scanning. Finally, there was no on-site IT staff.

SOLUTION
Russ Gordon, an Account Executive with the event, 
contacted Workspace Mobility to see if mobile devices 
and scanning technology could be leveraged to get more 
detailed information to address the following questions:

 How do we staff volunteers (days and times)
 How many meals need to be served each day 
 Business intelligence on sponsor daily activity

We were 100% satisfied with the solution  
and with our technology partner, Workspace  
Mobility. This wasn’t just a vendor/supplier 
relationship, it was a true partnership.

Russ Gordon, Account Executive

It took eight months to study the issues and build the 
solution. All the different types of tickets, the days 
of use and sponsor venue locations had to be defined 
and outlined which drove the bar code symbology and 
data base structure. WLAN connected Honeywell CN50 
Mobile Computers, three at each sponsor venue, were 
used to collect data during the tournament. Tapta 
Manage software was installed allowing Workspace 
Mobility to remotely manage, configure and monitor 
the devices from the cloud with no additional  
modifications to the temporary networks. 

RESULTS 
The solution worked so well that the event  
management team plans to expand its use to all  
tournament entry points. 
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